Neuromarketing

Neuromarketing is a new field of marketing research
that studies consumers' sensorimotor, cognitive, and
affective response to marketing stimuli.
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(Eye tracking)
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Face reading

90 P30 il Sl dlald B S T gy 9 40
w39 (Sl Jolo 3 (yd (oo 4 81 31
D g (0 3199 Wy 3 9590 ulgd 4O g ou



Q45 Sl (o 33 y9ebgd il S ylog 49
S 42 Bl &5 wWad 0 Ylid Ml plolo
20 1S (3 9 8 308 (0 y yIw B (B 43
eowl 00 HEAWS G pao oy yow Aol i (9>

P30 &5 S T Lglii ¢59eb 9 plo !
GLBd g0 & g2 oF b WS
12y ¢ wled o QUjl 1) @y
Sy a1y s of poye OB 31 & 5w
SR 1390 WS 0 g 45 W 9T 0
wlal JSo a8l 50 W 10 1) i
Shal® 5 )b & Sl !
4 g (ad olTagsl g 43 gy oanndi

S 0 L1 oTO g pdaw 4o



